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  We are a strategic brain that coordina-

tes marketing and advertising.

We have a perfect composition of all the 
areas to create a chain reaction that goes 
from obtaining information and concep-
tualizing ideas, through its development 
and construction, to the implementation 
and dissemination of strategies to increa-

se sales

-Marco A.  Arroyo
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MAAC GROUP
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MARKETING

Our purpose is to achieve sa-
les with the highest possible 
profitability through strategies 
and tactics.
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MARKETING

Our biggest strength is that we 
have a deeper knowledge of the 
market. This is because in every pla-
ce in the world has a different way 
to dress, talk and buy. So you have 
to understand and handle these 
language codes and consumption 
habits.



7

We start from the knowledge of our client’s positio-
ning in the market, and through totally appropriate 
strategies and tactics we attack and counterattack the 
competition, to penetrate the target better, achieving 
with this the conquest of the mental territory and thus 
obtaining higher sales for our costumers.

With the aim that our clients achieve a competitive ad-
vantage, we dedicate ourselves to elaborate and build:

•Brand strategy
•Analysis of the company
• Strategic planning
• Promotions
• Public relations
•Competitor analysis
•Trade marketing

Analysis in Quantitative and Qualitative Studies (no 
execution).

Analysis in strategies and digital marketing  audits (no 
execution):                                                                                                                      
Qualitative Studies
• Social media
• SEO
• SEM
• Web page

OUR SERVICES
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BRAND ACTIVATIONS
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OUR SERVICES
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MARKETING
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CLIENTS
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CLIENTS

¡Les desea 
buen viaje!

www.torreleau.com.mx
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The sale is 70% EMOTION and 30% 
REASON.

For the sale of a product or servi-
ce, the part of Neuroscience must be 
analyzed in order to understand how 

EMOTION and REASON are involved in 
the decision-making process.

-Marco A.  Arroyo
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 Our goal is:
“Analyze the culture of each place to achieve 
sales for our customers”

CREATIVE WORSHOP
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• ADVERTISING CAMPAIGN

The idea that solves or improves communication for the 
target audience.

A good strategy needs a creative idea tailored to the 
marketing and we establish it and execute it to achieve an 
ideal, because the ideals achieve a stong position in the 
mind of the consumer.

• Creation of advertising campaign
• Visual designs of advertising campaign
• Slogan
•Rumor strategies

OUR SERVICES
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ADVERTISING CAMPAIGN
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ADVERTISING CAMPAIGN
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ADVERTISING CAMPAIGN
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ADVERTISING CAMPAIGN
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ADVERTISING CAMPAIGN
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ADVERTISING CAMPAIGN
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ADVERTISING CAMPAIGN
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CLIENTS
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CLIENTS
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CLIENTS

Define tu manera de vivir
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  When they ask me: How much is an 
idea worth ?, I ask you: How much does 
your company worth ?, Because it was 

born of an idea.

-Marco A.  Arroyo
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PRESENCE IN MEDIA 
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PRESENCE IN MEDIA
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PRESENCE IN MEDIA
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MÉXICO
Paseo de las Palmas 735, Piso 14 
despacho 1406,
Colonia Lomas de Chapultepec 1ra sección, 
Del. Miguel Hidalgo, C.P. 1100
Tel: (55) 9107 5811
Tel: (55) 2729 5058
contacto@arroyopublicidad.com.mx

QUERÉTARO
Av. Fray Luis León 8071-308, 
3 piso Centro Sur Querétaro Fray Luis León, 
76090 Santiago de Querétaro, Qro. 
Tel: (55) 9107 5811
Tel: (55) 2729 5058
ejecutivo@arroyopublicidad.com.mx 

A company belonging to:

Arroyo Publicidad y Mercadotecnia

arroyo-publicidad

@arroyopubli

Arroyo Publicidad y Mercadotecnia

Arroyo Publicidad y Mercadotecnia

http://arroyopublicidad.com.mx


